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# 12 °4:fLEH*<}XM %E% HolFa gtk ¥ 311499 ?i?tﬂ*olx} AR 30081
(96.6%), AETHFA= 106 (B4%) 010t AA AFdda $ G 16749 (538%), oA
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<E227F 10157 (32.6%) 0.2 FE otk AfEEs AEz B #¥ Aol 1656%(532%), A
”X’O] 14589 (46.8%)& Tkl ot A& FHRs 71E 2232%(71.7%)°] 7HE @k, v

ol T6778(246%), BA, o|&, AP Fo] 115%W@B79%0)%W woldrh AHIFAe] H&2 <
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<Table 1> Characteristics of the study participants

Total Daily commute = Work-from-home
n % n % n %
Total 3,114 100.0 3,008 96.6 106 34
Gender
Male 1,674 53.8 1,620 9.8 54 3.2
Female 1,440 46.2 1,388 9.4 52 36
Age (y)
20-29 435 14.0 427 98.2 8 18
30-39 1,015 32.6 966 95.2 49 48
40 - 49 1,171 376 1,137 971 34 29
50 -59 493 158 478 97.0 15 3.0
Occupation
Professional and related jobs 1,656 53.2 1,603 96.8 53 3.2
Office workers 1,458 46.8 1,405 96.4 53 36
Marital status
Single 767 24.6 744 97.0 23 3.0
Married 2,232 71.7 2,152 96.4 80 36
Seperated, Divorce, widowed 115 3.7 112 974 3 26
Income (million KRW)
1Q (1.3 -24.6) 781 25.1 766 98.1 15 19 -
2Q (24.7-356) 728 23.4 712 978 16 2.2
3Q (36.0 -49.0) 827 26.6 801 96.9 26 31
4Q (49.2 - 216.0) 778 25.0 729 93.7 49 6.3
A5 S eF g 232k3AL0
T A 232hd e AR RE F 204 o] B59A] olst AETF HOAMEA 22 7h-dl 20201 3
9 A AR opd ThE Fele] RATRANAEE A, AG2RA, AAZEA )
& AT e 2A) 20204 38 P AUZFE ST 22 31149
AR s
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<Table 2> The association between the change in life domains due to COVID-19 and work-from home.

Daily commute Work-from-home

Changed % Changed % OR ?:51%
Health 836 218 A 321 1.21 0.79 1.84
Sleep 841 280 36 34.0 1.27 0.84 1.92
Leisure 1890 62.8 85 802 238 1.47  3.88
Family relationship 1364 454 48 45.3 0.94 0.63 1.39
Contact with friends 1939 64.5 83 783 199 1.24 319
Job seeking, hiring, or 5oy 2.1 2 08 093 057 150

strating a business

Adjusted for age, sex, occupation, marital status, income
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<Table 3> The association between the frequent emotions during to COVID-19 and work—-from home.

Daily commute Work-from-home
(o)
Affected % Affected % OR 5(9:514
Anger 1095 36.4 26 24.5 0.60 0.38 0.94
Worry 1852 61.6 70 66.0 1.25 0.82 1.88
Happy 1343 4.7 57 53.8 1.31 0.89 1.95
Sadness 740 24.6 28 26.4 1.09 0.70 1.70
Longing 879 29.2 31 29.3 1.06 0.69 1.63
Loneliness 508 169 9 85 0.49 0.24 0.98
Feeling of isolation 585 195 11 104 0.52 0.28 0.98

Adjusted for age, sex, occupation, marital status, income
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Module of the American Time Use Survey)ol]l #ojdt AFthdAEoA Al HE sl =24}
v 384 & A5l vste] 8 s 254, AAF R 550 3 48 U AREShe o=
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